aielpin]lg ayilmiJI pgloll aylgall alapll
International Journal on Humanities and Social Sciences

webflte:\_lvww:!johss.com 2022 i (30) 2
Email:editor@ijohss.com
ISSN: 2415 — 4822 Volume (30) February 2022 ‘

de i) oS 8 A 5all daa ol oSl g e Laiay) éUﬁ\
403 graad) B pal) g dag peal) dua gall S g

IJOHS¢
=g

TP KNP Gl s (el 3514
Taeadll g 2L Y acd - 3o losa M Tdll g ;t?j\z\ iy plicale 44U
psalaill g ludy) a gle Als #LY) ppadi panadd
Bany jajadl ae dllal) daala praliaill g Glad) p gle 48
dua gad) A g2l dStaal) sy Jujal) ue dllal) daala
wtawfig@kau.edu.sa :¢ s AN &) 30 gl Ay ) dSlaal)

keishaque@stu.kau.edu.sa ¢ 5 AN & 5l

oadlal)

Lagall (V5 el W5 Az sal) Jlae @lld 8 Loy c¥laal) paan 8 Aalainl] (38ad g a sl allad) 4y
At o5l o lgind) Y 5 sl 3V Aelia e dalaid (3523 A L) abl (g yiat day yui
Ge o sl 3L A pal day pud) L pall LY de i) 288 Gl 48 e (3 e liall pea
Al e US4 e ) Gl 138 Caagy 1Y Aaluiosall dpasill Calaal 5 3ays DAY DL
el Gl il A gadl 1 el (sal day pudl i gall LS de 31 e delia Y5 A sl Soud
LA (e 233 g 31_a) 600 Lisad) pas s Cail) Cllaa b (sl 3 Dl ) gha g sl s )
Aty A0l dadalll Adles Hlidly ksl el Jdatl) &ald) el Ak A8, delas)
Aa ) (b CliDER) 3 g 5 tlgaal (e OIS g il ) Jia 5l Amos s Spss sban ) Jalail el
o Tl SV o Ban 1l @l sl o aay G ey ) e pall RS Ao SN pdl g s
bl a5 A2 sall Jal sally Blay Lad Lal 200 gasdl 51 5all (5 Ay puall dim gall ASGELY) A il
O Arpual) Bua all ola ASGEY) de il o Tl Y L el (5 ginsall 5 Gl (5 O
e bl 50 Jasd daladia) Sy (o35 Aial) 45 ) sha Gl 73 sad b g Ayl 230 anlud Ol yurilall 0y
o Sl )y elal Al Cuadly ddtiaad) alull @Dl @ gy A Al adinall (e ddlise il
(g sl ainall 8 Ll aiuadll A gall 5 EDAY) gL

sl a5l Sl gl gall (53 gl gl ey pudl Fua sall ASgaY) de il sdgalidal) clalgl)

e laay)
DOI: 10.33193/1J0HSS.30.2022.371



Kmloigﬂlg auilmi I pgloll aylgall dlal!
International Journal on Humanities and Social Sciences

website:www.ijohss.com 3
| 22l)

Email:editor@ijohss.com 2022 A (30)¢

ISSN: 2415 — 4822 Volume (30) February 2022 ‘

IJOHSSéﬁf
=g

Social and Psychological Motives
Affecting The Consumerism of Fast
Fashion among Saudi Women

Khulood Ameen E Ishaque Wijdan Adnan Tawfiq
Master’s student in the Department of Assistant Professor in the Department of
Fashion Design, Faculty of Human Fashion Design, Faculty of Human
Sciences and Design, King Abdul-Aziz Sciences and Design, King Abdul-Aziz
University, Jeddah, Saudi Arabia University, Jeddah, Saudi Arabia
Email: keishaque@stu.kau.edu.sa Email: wtawfig@kau.edu.sa
ABSTRACT

Over the last decade, the international recognition of sustainability has been growing
in many disciplines, including fashion and textiles discipline. The fast fashion
industry is one of the most unsustainable and polluting industry that impede the
sustainability in the industry. Since the consumer is the center of this fashion industry,
it is important to understand how fast fashion affects consumers around the world,
which in turn will contribute to raising the awareness about ethical consumption and
promoting sustainable fashion. Thus, the purpose of this research was to identify the
psychological and the social motives that affects fast fashion consumerism among
Saudi females’ consumers. A quantitative descriptive method approach was applied to
collect the data via web-based survey from 600 Saudi females from various social and
cultural backgrounds. To measure the research hypotheses, a measurement model was
developed by conducting the confirmatory factor analysis (CFA) and the structural
equation modeling (SEM) using SPSS & Amos software. Finding reveled significant
differences between the psychological and the social motives that affects fast fashion
consumerism among Saudi females’ consumers. It was found that the psychological
motives have the strongest influence on the consumerism of fast fashion among Saudi
females. As for the demographic factors, the researcher found that the age and
educational level are the most influential variables on consumerism of fast fashion.
The main contribution of this study is developing a measurement model which can be
used to conduct more studies about consumerism on different groups of consumers.
Future work should be exploring ethical consummation and sustainable fashion
among Saudi consumers.

Keywords: Consumerism, fast fashion, Saudi consumers, psychological motives,
social motives.
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