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ABSTRACT

Traditional attire is more than just clothing; it is an integral part of a people's cultural
identity. In the case of Saudi Arabia, traditional clothing plays a significant role in
preserving heritage and fostering national belonging. By understanding the factors
influencing the purchase intention of these garments, marketers and policymakers can
develop effective marketing strategies to safeguard this valuable heritage. This study
has highlighted the importance of traditional clothing in the cultural identity of Saudi
women and has revealed the factors affecting their purchase intention, particularly the
role of the country of manufacturing. The results demonstrated a positive correlation
between the country of manufacturing of traditional clothing and the purchase
intention, indicating that Saudi consumers prefer locally produced garments. This
outcome reflects a deep connection between the consumer and the local product, as
they view it as an expression of their cultural identity and a support for the local
economy. Furthermore, these results emphasize the crucial role of heritage and culture
in shaping consumer behavior.

Keywords: Country of manufacture, purchase intention, Saudi women.
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