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ABSTRACT

In light of the growing global challenges facing the fashion industry related to
sustainability and reducing environmental impact, this study aims to explore the
influence of environmental motivation on Saudi consumers' attitudes toward adopting
fashion rental services. Given that the global fashion rental market is not developing
uniformly across countries, economic, cultural, and social differences play a
significant role in shaping consumers' acceptance of fashion rental. Individuals'
environmental awareness contributes to shaping their preferences toward more
sustainable consumption alternatives. The findings of this study reveal a statistically
significant positive correlation between environmental motivation and Saudi
consumers’ attitudes toward fashion rental. This indicates that higher environmental
awareness and concern for resource conservation among Saudi consumers positively
influence their willingness to adopt more sustainable consumption behaviors, such as
renting rather than purchasing fashion items. These results underscore the important
role that environmental values and motivations can play in guiding consumer
behavior toward more conscious and sustainable consumption patterns.

Keywords: Environmental Motivation; Consumer Attitudes; Fashion Rental;
Sustainable Consumption; Collaborative Consumption.

ILJBN DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



aielpiaJllg yilmi I pgloll ayigall alopl
International Journal on Humanities and Social Sciences

website:www.ijohss.com
Email:editor@ijohss.com 2025 pgisi  (68) 2aml
ISSN: 2415 - 4822 Volume (68) October 2025 A

IJOHS%
=S

< "

dadia

A ) gl ) At e Al lelesy i) slm 550 O Al e ) aduad) il ol 59 delial
Aalrinall e Sleliall ST aal ¢ 3Y) delia 235 (Leal Filho et al., 2019) lee paladll
4383 W G55 (Chaturvedi et al., 2020) ) Cbil b daaline Clelicall 5T (e Baal 5 iat
& oY) e ety Sl suiially Qedlall e O O sile 15 Jlsa gld ((EPA) 4! dnl) dles A1
DAl g3k Al (g 55 pall (e A (Chi et al., 2023; Ganak et al., 2020) L siw <l 5 s
LY s Al dalaived) Apaiill (Gaiadl Alled 48y oy agllect zilad dipaad o Jaally ol )Y delia
‘ g ~ .(Xuetal, 2022)

ookl C.J\.q.\ o é\ el Glad y sae G ylal Eua Aot (—;c\.l Jlac| C.J}AJ LY Hals Azl g
Lang & Joyner Armstrong, 2018; ) ¢ikgind Gl o 3lall (pe Aalaivd ST el 5 jalivdll
i Gk e el i et sl s (McCoy et al., 2021; McCoy & Chi, 2022
Glaiall il Jariall e aally il SLaBY) Gdad b i liey el adail) Hladiul sile)
Nl X agis (Brand et al., 2023; Chi et al., 2023; McDowell, 2021) Zx ) dca gally
Y 83k ) e gl g cJuadl Cilatia ki e aaanill 5 caladiul) Jaee 5oy 3 @lld 535S Ay
oSl ) Jsa o)l = LS (Botsman & Rogers, 2010; Tu & Hu, 2018) Ja_jaall ellgiuyi
Chi ) 4l sle o JiST el acs JS5 Ul 5 (8 e IS LgaladinY sl deluall Cild @l ) suanSY
Larca CulS Layy Al ¢ 3LALN A all 5 4811 LY sl s 5 (et al., 2023; Lang et al., 2020
A8 el A A5k i Ll ) ALl (Chi 2023; McDowell, 2021) 31331 (e aell Uil
Chi et al., 2023; McCoy ) 4alsivl S et e Jalial) aa de siia hlail cy jady i gall cilalai)
(& Chi, 2022

ol Las ¢ alall siall IO Lgiped 8 Us sale Telis ) cingd 38 o1 5Y) pals clans (6 ¢ L) Aas
Chi et al., 2023; McCoy & Chi, 2022; ) &SSgiuly agall pa il Jalad 48 )l il
7.45 ) b V) puali G gu dad s B ) ) a8 il 05 Cus (Mukendi & Henninger, 2020
Ciladlall 5 42l lad LS (e 2yl e 222 423l 5 (Smith, 2023) 2026 ale Jola (Sl SY 50 Ll
Bloomingdale's sNordstrom sLevi's sBanana Republic s H&M Jic dwllall g jlasl)
(Chi et (sl & 3ol g Uadl ae 5 Jlad Jis 853 Lan ¢l 3¥) Ll (3 9 J 530 JIRalph Lauren
al., 2023).

B MAS) 8 agd Ay 5l 5lS Al (o slamy g Al Le 5 ST Y1) sauial ﬁhd,ssﬁ_x@gémﬁu&i
JIall g agilS sl g agdl o JSS5 8 Sl age 5 sl Cua (Pham & Lam, 2024) ¢ &l
O sl (ad el jlaall o328 Al &) 50 Y () Slgiunall Haiys LY pali laads At
| ki (Chi et al., 2021; Lee & Chow, 2020) seaf co (oibaii il cilassl) go Eindly |5 58
3¢ agliE (sae CHLESIL) (5 )5 dall (o ganay byl Jee W) &y Jl 3 oSl e Ca i) LpaaY
S5 )l sall Al o ey Laa ¢3S dpanl <l (il @l oy Aaleial) e sheall a3y aua gl
138 ae by Aflallaiy ailalis) Jilaty 4Ssha aed Caags g gmud) i) (ol sl 3V Hals Jsd e
Daliall 5 S il Calaal (3t 8 agad s cclalia¥) Gl Cuatd Alad A48 ot Cliadl il ol 3 agdll
Al 5all 038 )y 5 a1 adlall Jiay Lo gt g ¢ abiial) g Usill 138 8 Alelal)

sl al) Ad<a
B _aS A8 g <) il 5 31l gl 8 A i) 35 ket zasal el 3V sl cledd s
L) Julis s JLall 5l 3,k e (s Gl b il Lo 5 ST sl Ly 8 ) Sl ol a8
O o gl Ay play skt Y el adlall LYY sl 55w of V) L(Chi, Adesanya, et al., 2023)
AEN o dpalaBY) CDEAY) g%y Lssls Adladl) 1S el Jia dediiall (lalll sa 8 Cua clald)
CHE 5 DAY 138 5 sl Y pali Gady Lad cllgiudll (sal Ul (5 gise A I Lelaia)

1LV DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



aielpia]lg ayilmiJJl pgloll arlgall alapll
International Journal on Humanities and Social Sciences
website:www.ijohss.com

Email:editor@ijohss.com 2025 pgisi  (68) 2aml
ISSN: 2415 - 4822 Volume (68) October 2025 A

iJOHS%
—_er——

Lang & ) sboY laiinl slad ailsall 8 ORI agadl ()5S 8 ¢ Slgiaall o U ei Jsall o
ozl o Wty A A )l Jlaey dalaiall A5l cilu ol 8 Galls (Zhang, 2024
ASladll Jal (il Jlee | zasad ing ol V) 5aals 8 Tk diuiay) GilayVL 4 el ddadll Eilasl)
) adlsall 5 el ¥ A il dul jal lials o o guall Jalisy 138 5 Al 43 48 el (8 A0 grdl 3y el

A )l o2 Al Cani L e s ¢SGR 73 gaill 138 Slaie Y (50 gl llgiinal) adi 38

sl jall calaa
SOV ol g0 gl cllgiid) (i ge e Al adlall s ulE e

Al Al dsani

s g iy Al yall o34 gias

Allgiaal) Jsme s clalaial slel jo Gish oo @iy agilead Cpndl oY) jalidas cadletrclus o
.53 gl

i By sh (e cudlall alaioaall ALY 3y 38 ) (4 sasall 5 il gl dia 58 G daaludl e
Leale Cajlaiall 25 32l 5 el Gk alill alasinl e ellgiudl

(L2 e Lal) 2030 ASLlaall dy5 y (8a3 A dealuall @

Lo gae Ay pal) Joallh el pali Jlae 8 culad jall 5 il @lld g A jall 40l o) i) 8 daalod) @
" A gl gy yall ASLaally s sl 45 e

-

14 il
oY aali s g0 sl il (a8 s g il a8l Aplian) AN G ADIe a5 e
rdoagiall

Lo Aagla 43 yaal clld g jal shall alima G jal dladiind oy 2 ¢ bua sl oSU mgiall Al yall 230 oiE3
W jras (Olginal o ULl aeat) Llie el 138 aads Lgigaad 382 ST i o Jgeanlly
ddlida (laly A oLV el clend a ellgiall o gl cal i ) bl Hall e el () Cas agilalal
st sl Sl gl Cn

14l
aSledll 4 Lle18 oo an sleet ala 35 cpdll G seaall Slginall (e (831) A yall 8 (S HLiiall dae &y
Adliae 4y e i (e g Adlisa o) )1 ) Jseasll Cpasindl Calise (e 30 sandl 4y all

Aalaal @lld 5 ae Dl 48y yhay W) 3Y Jsa gl 23 dpaial die a0l &3 Al all Caad (3aa3 Jal s
Alaall jUa) 23533 saim g Al )l i pas

scuand) 3140
il 3 e 2l aola) o5 g ¢ e Laa¥l sl sl Jiloss IS 5 aadl) e i i) e Al L, o

sdiand) 3 gaa
303 gral) Ay jall ASLadl) ALISAl) 2 gand) @
2025 ale /Apilajl agaad) @

LRI DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



aielpiaJllg yilmi I pgloll ayigall alopl
International Journal on Humanities and Social Sciences

website:www.ijohss.com
Email:editor@ijohss.com 2025 pgisi  (68) 2aml
ISSN: 2415 - 4822 Volume (68) October 2025 A

IJOHS%
=S

Ao sl Ayl ASLadll 8 Lile 18 e ab sleef ol 35 adll (s gl uSlgtnall /A pd) agaad) o

sl Y mali claad g 5 gladl) gia)

YL Aas jo olSEall iila ety callall A gl al) (ulia¥) 3 jala 33k 5y 3 ) gall Cal Yl aa
AL)@_’L «a g ylall sigl daiiig '?\M| g Al J el é)}}an uA c.ua\ SA ¢ seiall sl
i Lapdd 3 ga g IS 28] .(Lee et al., 2021) éju.'ﬁl\ ALY ea Laas] ‘e\.l:\.u\A]\ SO il 3ae
Jaliy s Lgan 5 ) sgedie Ao Jghaill S Jhailly Cajad (IS5 e Talia JWl 05 ol () )
Aokl o dilide Glhase SOl slaBy) e lhiy aainall b dilide jualic (add e I
e 4d i &5 385 (Lee & Huang, 2020) (o sbaill elDlgin) 5 carinall dard daail 5 ey jlaill 48 jLiall
Lessig, ) aludl @lbial ¢ 50 @lla 5 L sl s Ledal 5 A8kl 3 ) sall audli a2y 53 (5 slacll SDDgiY) 4l
5. (Tu & Hu, 2018) (skeill einl) camse agle 3llay S L) SLa®@Y) Gl &l (10 5,(2008
o5 Liiay Ay (Jlael 3 sai Cinpal in dpraine A jlee i€ (e caliiil 3l AS Liall g ) gl aal
.(Dabrowska & Gutkowska, 2015) alxiwall Plgiunl 4 Cuas olail

L cclaiall y claaall 5als o Jals o Johs e oy galiaBl olaia) #3 sai 43) J 5l LiSay ellay
Lo taas Laseda sbal) Bleia¥) 2y el (e Yoy Jlaaia) e 58 505 ASLall ) J e slls e
A jladl) Gleadlall e 2 3all Al g JISE ae T2 sraa dndyy el 3V Clatie @il b daladiuly ey
oe iy s (Becker-Leifhold & Iran, 2018) delain) I muail Lpie 4 slae A (sabual o3¢0
o3 (s Al A o gl S5 B Ao Aalud a4 2a g Y A S JSG) gl @Digiuy)
Ol AS ALY (s il lgiual ABe s ) CSaal) e @MW saaall 43 k)
Park & ) Jessl Tl 3 il adudl e Jgmnldl Jaad ) S il @3S calud) agre o5 iy
dad ey kel DY) L (2010) Botsman & Rogers s> 35 (Armstrong, 2017
h gl

gl Sl layl

BJ\:LL»\J\ -

At L3N o) 5

P

Al

Al Gk Toaie gishllaal led b ALl alh ) s
(Durgee & O’Connor, A4Sl 8 s led aa g ¥y Jldl e <l dlie Jilia 23ss 3pia ) 324l
O 3aaly axd gd o gladl) DY) (salial A )l ABGY) aal LYl clead ixi s 1995)
LY e dals de senal Jgeaglh AN mand LY el dlgle daify Gl Al z 3l
il oA Tk e il s aly (McCoy & Chi, 2022) WS lies <l ) sunsSl
e ahaill el WS ady (g Apaall A gl Claga ol3,Y Sl G i)z Caa A Y)
D3 Jly s T i) SN e aall e ae iy Lae ¢ ST (S o)y eDDlgial A jlae A ) jain)
e D) s Bsw pan o Todse 58 5 (80 S5 5 L W55 (Armstrong et al., 2015)
Y bk 47 ‘;\ s U\ )‘-‘9-""“8}‘-‘} 2023 ebd\ Lﬁé“)“ ¥ ke 2,2 Ql\ 28 Yy
IMARC Group, ) 2032-2023 55l 3 L sis 96 8,8 o )38 sai Jaray éll35 <2032 ale 8 Sy ol
) (2024
e.@JSAgLA/SsJ%J\EJJJ‘;a@jAAMA@;Sc\)ﬁJ\QAYngM\ Jm\&)kusuwu&u
¢) 3 oo La g Gudlall (e Badae dadaiy aaY) Jysh ol 300 Zala ()50 de site Jalail 4 jady g liaiuY)
u.\;sﬁN\MJﬂMJb\eueau\amwa_)M\uSm‘.L;sau.u_),n}\ o_).aﬁujm_).au\ USAAML)AG\M
daad il Gl cililds e asl) ) Al (McCoy & Chi, 2022) 4slaiul sale) 0 541 +anl il
d-\)Jn oe G\JJY\ iclial "A\A&y‘ (fu.\l\ ).\‘X\ d.\h.\ (A‘; a)dsn_\ L.a.a\ cAA.LI cLUY\ ).\;i_a Glead ULS

ILZ8N DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



aielpiaJllg yilmi I pgloll ayigall alopl
International Journal on Humanities and Social Sciences

website:www.ijohss.com
Email:editor@ijohss.com 2025 pgisi  (68) 2aml
ISSN: 2415 - 4822 Volume (68) October 2025 A

IJOHS%
M
Jo aalin Lee s (udle 20 e Gallall (aleas) 2 sae Luall 5 ¢ udlall Jlaativd sale) e apa Sl
Gl guiall S e JlEH 8 alew) GllaS (S LS Aeliall adgd 4 g SN daiadl (e Jal5il) e
Lang & )obliill a8 Leaay sl Ledymn sa¥) Lo ety 38 ) dpusalall dadadll yee A} JDIA (16
anl pedlall i o6& a8 s e ) ALaYL  (Armstrong, 2018; McCoy et al., 2021
osDle ol il AISI Jlall 4l (585 Y o) ellgtinall dailly 4] J s sl Jgas s 481N 3 ) guspe ol L)
«Jsea sl ) ASLall (g Algiuall 58 55 Jasad 8 saebuall QuSlal) Jlaiin L (S WS Uil saa
Becker-Leifhold & Iran, 2018; ) sb)¥) <IDleiny ST alxiva s (g s z3pail (ga5 8 &lld ) Cua

(McCoy & Chi, 2022

s B gal)

Al el o e el e sl o AT (alaal o sl olas o il Lgy ey ) 43 plall 0y i gall o je)
iy sl (8«5 5a0 48 5l s (Ajzen, 1991) il sF o a3l 138 05 Of (S amy
aald die Canlie Gad il o el o O 2,0 Wb ey ) Aol cle g i) i 6 sl s
Gl se Jsn alaiinay paddl) Gl se 55 (Yadav & Pathak, 2016) cume &l slud i) i anilly
48 e () sy (Al Slgtuall Gl (@l e s o gludl 138 we 4l Aaial) (o jlall 5 il 5 @l gLl @lly
al.(Lawson et al., 2021) bl elld olad o) Calgn (gl Cgm cla g od gnd dadl g dla)
U 4y g L) 138 A jlas s Tl AsY) () ailalEiely ag e aaae sl ool gad (adlill i 5
(Lang & Armstrong, 2018) saass

Coaa g a5 dan aliie o gl 3 GuSlginal) A Hliey i) S50 Aaall bl Al 8 ol sall Al sl i)
Al o Al dgacall cUOYI o) 8 A @il (alse G Aulay) ADe Gla ol il jall saa)
Lsoedal all e oSl o s AT 4l 3 @ S35 (Zheng & Chi, 2015) A4Sy 5eY) Clralall
Hwang & Griffiths, ) dasll adll 55 ) peaiall Zaiall Je 2L S glaill IBgin] ga Anlay) il g
ol o b aid o ) JSGy S (SooeY) dllgiuall Ciige o ) il il saa) a3 (2017
5S4l Y b ST an Aplag) il ga sl 531 0 Sl o LS (Chi et al., 2021) Akl 4 sal) oy
Hamari et ) (5 sbeil) IginVL dileiall 1) 8 ¢ 5S 5l oY ST alasind e 5 5 sladll IginY)
e 33l Auaa V) Al T el e llgiuall il e s (ROOS & Hahn, 2017) &l s @alil s (al., 2016
b sall b (Becker-Leifhold & Iran, 2018) 4wl o Cosasl 2l | 5 shedll IDgin¥) an il
il 5 oL 3V by lagi  Lad Litall ol shall < el (o8l iy sl 3Y) ol cland g sy
b ST JSE Jin Al daladl sa Gl gall () aa 5 Cus(McCoy et al., 2021) dsl 5o dagill 38 ae
sl ) o el of )5 oLa) lly g oLV pals claad Jlaniad ga ellginal) e ) &
S el 5,88 il Tl S0 1558 0wl e sl i (3l Led Al 815
Lenlaainl 5

:ga‘,,\,d\ c_sl\.ﬂ\

e Sy &bl o) o3 ol llginall gl ddline wdl g0 G jeks Jadl LBy 6 0 Sletudl ¢ 53 an
Dol sale) Jlae b saae clud o Ayl A ) adlally Sl enys cllgiadl ) alaa)
Claie Jii ellginal ail s aalS ) adlall ) seds 28l Glul ja @Sl 8y | o ) IS8 DY)
(WON & KIM, 2020; Yoon & Kim, 2017) L)¥) 48 jLia

G el o sl Gl agrys g paleall ¢ sSlgiuall @ ghus 8 T jerie Sl adlall )5S Gl i
it 4] 4313 < gl 8 iy 5 Aalaiad ST alds 3 Jsla s da gl e o) Y cgllall Jual)
& Osaenn Anll i Caglia aa sl (A o puiial) G ) ALYl aane gl A jlee e a2l
eV o iy oLV AS lie Cliaie gad Callsall o Uyl ity o5l @Dliu¥) 3y 53

DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



aielpiaJllg yilmi I pgloll ayigall alopl
International Journal on Humanities and Social Sciences

website:www.ijohss.com
Email:editor@ijohss.com 2025 pgisi  (68) 2aml
ISSN: 2415 - 4822 Volume (68) October 2025 A

IJOHS%
=S

e BalELY) ‘),u:\.@..'mﬂaj\ USNL@MUAMBWM\L;@\U;&;M\M\ Jlfj‘j\ oi O}‘):’L'J}SSM‘
(WON & KIM, 2020) ¢L 331 48 jLix claia

Opaigal) Slgina) Cday SSleiu) zasai bV ol dlaa a3 el oDy aadg
A4S e Claia 4l ASY) (5 siue by ) 2% 3B alaie LLES 4y Gl yie W) () 3 gl Ll
Bl 5 g5 a5 shaill NG A ) Gailiadll (e 2l 5 o LS (Hamari et al., 2016) sLY)
sé\.\.\.\S\ e\).\;\ LSJ\-‘A & da\ w\l\ ml.u‘!\ ilad) ‘_g )@J:u ‘;\M} Aalaiay) olad w‘ ub&d‘j
zisaill 18 =i (Ertz et al., 2019) Claiiall adlei e 4l 4l SiBlginl) =il 4llad (e JI
aally Gadldl jee W) & Jled )0 cand yie i) o) 55 (5 a4 ey g liaiuY) e Dlaall S)lgiuY)
bl DY) miy @y e 30e (Guiot & Roux, 2010) boddl Nginyly el (e
Goaiad Aian Ay yadl 431D € gl) A () sy ) 5 Aalaind ST ge <l s A Gue ) ) (Sl
.(McNeill & Venter, 2019) 45 (4o &l

el callall eladl Caline 8 () da g phaall At ) Lladll gaa) 2e8 Lalxia¥) o el (g
ziladl (Ko el g o sl G5 dmpall e Aailill 5 il Al Calgall 1y SiSH () pSlgtional)
Lak dnadl) (50 ¢ BV o)l NG gy () GSlginal) e Al Gudlall el
IS Aalaiay) ) ks (Fontinha, 2023) akiie JS&; saia dakd lBY daload) 5 5Y) 5 daid)
Arrigo, 2021; Borg et )d\.«:‘}?\ glad & el ualil A I Ul jaall e sas) 5 Ll e o) e
e\-Ei IR (e Lt aDhall dadad Jlaaind ) S3 Sy Sus (al., 2020; Todeschini et al., 2017

Ly S IS a jlains) oy (o oy el ) ) a8 sy O Slgtanall aaaid) il
OF oSl (pa il IS i o lad )l mny Cana gl g Jal) il g (e Al B (i gol A
L\J\UJM\&MJ&JJM} SMM\M‘M\DJMQ_\J‘)}\A\J\L@})AAQJMLJAUM
LS mid ) ALY (Jin & Shin, 2020; Todeschini et al., 2017) el S 54 sl Al
clead ) il (G Lunulall o) gall @i e aall e @l aeliy Gua gaaall cilatidl 33U
Dl 28 5 A (Kad) (pad erilall o p sl 138 i e S A8 iaY) Clatia) i
b Lalins) gl dganl SV 3l ST cililae 5 Cilana elliad Sl oda of a8l 5 olpal)
.(Becker-Leifhold & Iran, 2018; Chi et al., 2021)sL)Y) dclial Maay) el (s sl
by iy SOl z3sai yiiad 3 Aalainl) ) shaie (e 5aLEYL LY jals s a8 el ) Toliiad

(Hu et al., 2014) adaill alasiul <l ye 2ac 534 311 ks GuDlall 8L Jaaiy Jasi yall ) 531 Jolis

il Wl Jsa alas) aslieg (2l) agills o sl (5 i ) llgtuall (gal dgul) 48 jall iy
(Barbarossa & De Pelsmacker, 2l e aeSleind bl ills ) ALY dalaivall il jladl) 5
S G el sl clend e Lalvivsdll iladl s GSlgtna) LS slu s ) a (uSad s . 2016)
e A8 gl Cleaddl e ¢ same e V) e g dalriiall o jleall 008 ga ) shay Ay o5 SYI
dss Ao @l sad ) Al o 0 1 dys (Chi et al., 2021; Lee & Chow, 2020) a¢esd
s jlaall o3gy Aalaiall ) gall (53585 3 anlin Lo Ayl Wil sal 88 5 cilaadll 5 cilaiiall slaie ] 55 5
(Lee & Huang, 2020)

ol e pslgiid) il e e ) adlal) i a5 8 4S8 gie L) Gl al) lany G Caela
Ly el ‘;\.\.\M Aol o Ll Jilas 0l s of A8 Al 0 88 3 gl DDl 5 ey 5Y)
) deasill 2 L e Ll @lls 38515 (WON & KIM, 2020) cllgiuall las¥) < sally o) IS
o ys% gl S5 sl Y il et CBsall e uS IS5 Sl adlall il aa g 4l (5 AT il o
Themadjaja & Gunadi, 2023; Chi et ) sl ciless alasind LSl 4l slad Lad S il
LY sl pad Cigal) o S IS8 il i e ol o Laad sl (g Al 4l s 35 (al, 2023
.(Lee & Huang, 2020) < yi¥) 4Suh A Clbaiall pe

LI DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



aielpiaJllg yilmi I pgloll ayigall alopl
International Journal on Humanities and Social Sciences

website:www.ijohss.com
Email:editor@ijohss.com 2025 pgisi  (68) 2aml
ISSN: 2415 - 4822 Volume (68) October 2025 A

IJOHS%
=S

OsSlgivall J8 e Adle o Lediiat o3 Al Aalaia¥l Aasipall adlsall o ) Al s cla i
adlall ) Sl oS Lee ¢ Qaalil) cilaad alasiialy alaial | gad uall o slaisall ) Slgial 5 () saledl)
s ) sl g 5y 43l bl 5l sas) sl 5 (Bodenheimer et al., 2022) pel 5o e il
Al o gl g il Al ()5S 050 @lld g i) Wil e e a ST ellgindl S 13 e 33 als
@dsall il ax g Yl A ja sl AT vmea e 5 (Savelli et al., 2024) sl olas 4551
Al oS3 @ L ) dila) (Baek & Oh, 2021) ellgionall G s e ol V1 ualdd gl il
JICT aal olaily agSginl Jaas Jysatl il adlally Uiy 8 sin B 0 sSletnal) 1558 2y ¥ 4l ¢ A
(Brand et al., 2023) ¢b3Y) uali o Aladal i staill lginy)

& e sl 8 L adldial a0 Al Jlaally 438 ey lgiud) o5 o) JAN (Say 5 e
LY 5l 23 s ol AdB) g g 431 ) 8 (S

sLgiddlia g dual) el

Al e gapall Aaal) (ailiad

0o adlasl w3 ) eluall g Jla )l (e 138 (831) s s sl CpSlginall (g Sae Al jall Gilaia)
Dol obial (1-2-3-4) Jshaadl (i pads A sl Ay all ASLall 8 ey 3Y) 5 din sally ) saigns clale 18
Loy il Al all o jppacial 1885 (€ Hliiall KU a5 5il) e 535 o) pall A 381 2 gapall ailiasl)
Al Ll ailind (e

ouial) i (389 Al Aie 3 8 a3l (1) dg>

mﬁ,s.ai\ Asudl) sl ) el )
(%)
11.2 93 53
88.8 738 o ial)
100% 831 g sl

88.8) 4issi Lo ALY i (a8 (% 11.2) oy Al 31 1 (e s3I das o (1) By Dl
LY A ) ¢ gty Al Hall 8 (S i) (e eabaall Al o e Jay e (%

A pand) AGdl) pia (ghg Aual ) e ) A1 &5 (2) Jga

(%) dasiall dpudl) LSl uhial) i eial)
12.8 106 40 25-18 e
15.0 125 4w 30-26 (e
22.3 185 40.35-31 (e
19.7 164 45, 40-36 and) i)
9.1 6 4 50-46 O
7.8 65 il 51

DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



ISSN: 2415 - 4822

2025 pgisi
Volume (68) October 2025

cmlomﬂlg auilmi 1 pgloll aglgall alapll
International Journal on Humanities and Social Sciences

website:www.ijohss.com
Email:editor@ijohss.com

(68) 3amil

iJOHS%
—_er——

(%) 4asiall dpudl) L) sal) ouidiall cilid i)
100% 831 g saxall

T8 Gae S LE) s caly Cua g penl) D) s Al DA )55 (2) B sl s
«(%22.3) 4 35 ) 31 005 ¢(%15.0) L 30 S 26 (o5 «(%12.8) A 255 18 O pt jlac]
o B (%9.1) Ziw 50 ) 46 s «(%13.2) & 45 ) 41 e ((%19.7) i 40 Y 26 e
& Sk Y A el &) G ) il o3a iy (%7.8) 4w 51 Ge pa leel 035 e dans sy
A 35 1) 31 4 a L)

(raalatl) (s gienall i (389 Al jal) dde 28 &340 (3) Jya

(%) 43 sial) dpudl) sl il cilid aial)
14.6 121 55
66.5 553 exala
15.0 125 Lle bl 5o at o
" raiaill (5 glual)
3.9 32 B "
s A
100% 831 & sanall

Jase o Gulaalall 4 caaly G o paalail) (5 sinnall on Al S A1 w358 (3) b)) Jsaal) sy
Crbalall T 155 ¢(%666.5)= »SY) Al (aals a0 o 0 shoalall B3 0 (6 (%14.6) (5535
o2 iy (%3.9) peied Ciald AT dpade EMa5a o g slalal) Wl ¢(%15.0) Le cilul s e
s Jage e oalialall e Al 3 0 i dle o ) sl

A JA e (389 Al Aie 318 2355 (4) dso>
(%) 4 sial) At S idal) ol aiall
413 343 Jw3000 ¢ Jl
17.7 147 Jw 6000 ' 3000 ¢+
10.5 87 Jy 9000 Y 6001 o+
13.0 108 Jiy 12000 Y 9001 e G oAl Ja
170 140 Sl Jlyy 12001
100% 831 & sanall

0o (%41.3) O on G ool JRal 6 gine aa Al A 55 (4) A Jsal) pas
«Jly 60005 3000 Op aelsd zslh (%17.7)s b 3000 oo el adin Ji oS il

ICEE DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



aielpiaJllg yilmi I pgloll ayigall alopl
International Journal on Humanities and Social Sciences

website:www.ijohss.com
Email:editor@ijohss.com 2025 pgisi  (68) 2aml
ISSN: 2415 - 4822 Volume (68) October 2025 A

IJOHS%
=S

by 120005 9001 ¢ pelss sl s e ISy Lty «ly 90005 6001 Ot pelss = 51 5% (%10.5) 5
O G bl o3 iy (%17.6) SE Jiyy 12001 e peldd 252 O B il (%13.0) Awss
(g3 Jly 3000 e Y (5 el Jaall (553 (g Al 31 i) Alle

Al Al G b gl

"LV el alad (g0 gmaadl @llgiundll (a8 a5 Al adlall (s Aplianl AN G ABe aa i " e Galys
a3 sl i) da iy Gl @dlall (O e Bl ) dalae Gl o il daa (e 2SULL"
MLV 138 dad (5) o) Jsaal) s oL Y] ual

LLa Y) A (5) ab) Jgand

saliolad g3 gad) Allgriocal) (i ga il
s i
**0.549 ) adlal)

(0.05) AN s giua dic ¥ ((0.01) AV (5 ghua i

Al s (0.01) G siane e dlan] AYa il da ge i) A3e lia of (5) ) Jsaad) e ek
Seas O Cun dal ol A §daia Ky le s LYyl s o ) ellgiual Gl oy )
Al il @l (g gie 3 WS a1 Gl iy el G Gilaa) Al dulay) 4l ) A8De
gl (sal Al adlall (i) LalSh tmamna (uSall 5 cely 301 piali gad 4 ga (lead (g0 ) cllgiiall
ol Gty danll Gl Jsd g ey e 2y el 5l Ol (e 4dse gl i sasmnl
; 5 s

Slo Blaally adlaial s Ll Wlaailly g gmad) Sllgiosall o5 plai)) of 28l oda uSai Sl Tab g
Oo Y eV ali Jie calaivd ST RSl LS sl i (pe 48 ga o Ulagl (e Al 3 5 54l
DY il g Al il jladd) aed 8 Al 4l Canii ) cdllgioall g2l il adlall o) LSE Ly
D5l e Laga 15850 Aagiill 38 25 cagle 5 oy JLAS el 3Y) alil Al gl e Les i) e bl
Aalaiad g Ge 5 i€ Agta) Dalal sa ellginall a}m@;ﬁgw\gbmjﬁmwoi@gm
Savelli et al.,, 5 (2020) WON & KIM (o JS 4ul 52 4l ila 55 Le qe Al all 02 dais (36
Lasa 81 OIS 1) a5 llgnall o) i sally lad IS Jasi y llgiadll ill 1) 0 (2024)
) adlall gyt Ll @y e (2022) Bodenheimer et al., i s @Sl dad) Wl e
ol il e g o Ll st ) (2020) Lee & Huang, sl o iS¢ sSlgtinall ol sa e
Y ASd & cliaial e LY paali il gall e S JS

Dl Al w5 g sall 585 0 0 Yl sl ) (2021) Baek & Oh, Al g llial) (n
1 dige ¥ 4l caaiind ) (2023) Brand et al., 4 s ae SIS cuilia) g llgioal (i ga e oY)
bl DY) ISl aal olaily agSOlginl o Jysatl ) adlally U i s A 0 sSlgiad)
cLY) puals e alaisal)

S Jia e ag) il Wiy LY el dead G A8l Slgiuall any o5 ) lld (5 ) 8
Sy elaa¥l Y el e Lo asi WAT Kolu Lol 13 uSays il s o) sall Sl
ainall b Al LalaiaVl alaia¥) el ) el LS A0 jall dmdidl) Lah g Ayl ol Al
I ALaBY) a allal) da sl e Ll ¢ (50 sadl

LB DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



cmlomﬂlg auilmi 1 pgloll aglgall alapll
International Journal on Humanities and Social Sciences

website:www.ijohss.com

IJOHS%
=S

Email:editor@ijohss.com 2025 pgisi  (68) 2aml
ISSN: 2415 - 4822 Volume (68) October 2025 A
Al
Dol clpasilly GalEWY) e de sene adAiu) (Sa posasall Dasall Gmsall s aag
o L Lpantls Sy clalinny)
) claliay)

OsSxy 38138 5 50 gl llgiaall el g claladl (& ydlae Sy i o) dale ) a8l F @
Al Al g el 5 2 5l (e i 3e g IGEY Jaai 3 Y a
Aty Leday 5 a3 13) (Oualall ) (3 slad ginl zralas A (s gl Slginal) 2l dile Al sgn s o
ASleall (8 oLVl (3 5m sail 5 S A 8 Jiay 138 5 A
b o cly gl slaBY) aalia o o jbse LY sl Jie GlS e oSlgiad) A5 e

Siba gl

e S ed Cla gl Ll

S8 A g padle ) Ollea 28 A e lld (5585 Slgta) ga) Al e ) 088 )5 0 e
el Y delial ‘;._uj\ S s Al e

V) uals e Aalaiaal) ASMEY) LAl pais o

Ay el Lt il e el estd Al (gl Jladl) 1aa 3 ALl ISLEN S e
o Jpgual) DA o Lol Ba L pon Ml Adainlly (gl ieall pSletaall 35 Cladiuy
.L..EJ}’.»J\ t,u;_d\

JJL&AAJ‘

1. Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-
5978(91)90020-T

2. Armstrong, C. M., Niinimaki, K., Kujala, S., Karell, E., & Lang, C. (2015).
Sustainable product-service systems for clothing: Exploring consumer perceptions of
consumption alternatives in Finland. Journal of Cleaner Production, 97, 30-39.
https://doi.org/10.1016/j.jclepro.2014.01.046

3. Arrigo, E. (2021). Digital platforms in fashion rental: A business model analysis.
Journal of Fashion Marketing and Management: An International Journal, 26(1), 1-
20. https://doi.org/10.1108/JFMM-03-2020-0044

4. Baek, E., & Oh, G.-E. (Grace). (2021). Diverse values of fashion rental service
and contamination concern of consumers. Journal of Business Research, 123, 165-
175. https://doi.org/10.1016/j.jbusres.2020.09.061

5. Barbarossa, C., & De Pelsmacker, P. (2016). Positive and Negative Antecedents
of Purchasing Eco-friendly Products: A Comparison Between Green and Non-green
Consumers. Journal of Business Ethics, 134(2), 229-247.
https://doi.org/10.1007/s10551-014-2425-z

6. Becker-Leifhold, C., & Iran, S. (2018). Collaborative fashion consumption —
drivers, barriers and future pathways. Journal of Fashion Marketing and Management:
An International Journal, 22(2), 189-208. https://doi.org/10.1108/JFMM-10-2017-
0109

p{IBN DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



' alelpiaJlg ayilmi JI pglell ailgall alapll
International Journal on Humanities and Social Sciences
website:www.ijohss.com

Email:editor@ijohss.com 2025 pgiai  (68) 2aal

ISSN: 2415 - 4822 Volume (68) October 2025 A

IJOHS¢
=S

7. Belk, R. (2014). You are what you can access: Sharing and collaborative
consumption online. Journal of Business Research, 67(8), 1595-1600.
https://doi.org/10.1016/j.jbusres.2013.10.001

8. Bodenheimer, M., Schuler, J., & Wilkening, T. (2022). Drivers and barriers to
fashion rental for everyday garments: An empirical analysis of a former fashion-rental
company. Sustainability: Science, Practice and Policy, 18(1), 344-356.
https://doi.org/10.1080/15487733.2022.2065774

9. Borg, D., Mont, O., & Schoonover, H. (2020). Consumer Acceptance and Value
in Use-Oriented Product-Service Systems: Lessons from Swedish Consumer Goods
Companies. Sustainability, 12(19), Article 19. https://doi.org/10.3390/su12198079

10. Botsman, R., & Rogers, R. (2010). What’ s Mine is Y ours: The Rise of
Collaborative Consumption. Harper Collins.
https://books.google.com.sa/books/about/What_s_Mine_Is_Yours.html?id=LiC2foFe

XQYC&redir_esc=y

11. Brand, S., Jacobs, B., & Taljaard-Swart, H. (2023). | rent, swap or buy second-
hand — comparing antecedents for online collaborative clothing consumption models.
International Journal of Fashion Design, Technology and Education, 16(3), 275-287.
https://doi.org/10.1080/17543266.2023.2180541

12. Chaturvedi, P., Kulshreshtha, K., & Tripathi, V. (2020). Investigating the
determinants of behavioral intentions of generation Z for recycled clothing: An
evidence from a developing economy. Young Consumers, 21(4), 403-417.
https://doi.org/10.1108/YC-03-2020-1110

13. Chi, T., Adesanya, O., Liu, H., Anderson, R., & Zhao, Z. (2023). Renting than
Buying Apparel: U.S. Consumer Collaborative Consumption for Sustainability.
Sustainability, 15(6), Article 6. https://doi.org/10.3390/su15064926

14. Chi, T., Ganak, J., Summers, L., Adesanya, O., McCoy, L., Liu, H., & Tai, Y.
(2021). Understanding Perceived Value and Purchase Intention toward Eco-Friendly
Athleisure Apparel: Insights from U.S. Millennials. Sustainability, 13(14), Article 14.
https://doi.org/10.3390/su13147946

15. Chi, T., Gerard, J., Yu, Y., & Wang, Y. (2021a). A study of U.S. consumers’
intention to purchase slow fashion apparel: Understanding the key determinants.
International Journal of Fashion Design, Technology and Education, 14(1), 101-112.
https://doi.org/10.1080/17543266.2021.1872714

16. Chi, T., Gerard, J., Yu, Y., & Wang, Y. (2021b). A study of U.S. consumers’
intention to purchase slow fashion apparel: Understanding the key determinants.
International Journal of Fashion Design, Technology and Education, 14(1), 101-112.
https://doi.org/10.1080/17543266.2021.1872714

17. Chi, T., Gonzalez, V., Janke, J., Phan, M., & Wojdyla, W. (2023). Unveiling the
Soaring Trend of Fashion Rental Services: A U.S. Consumer Perspective.
Sustainability, 15(19), Article 19. https://doi.org/10.3390/su151914338

18. Dabrowska, A., & Gutkowska, K. (2015). Collaborative consumption as a new
trend of sustainable consumption. Acta Scientiarum Polonorum. Oeconomia, 14(2),
39-49.

p{I8 DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



F;emmum auilui I pgloll aylgall alagl

International Journal on Humanities and Social Sciences

webf:lte:\.lvww:.uohss.com . 1J OHS%
Email:editor@ijohss.com 2025 pgisi  (68) 2asll
ISSN: 2415 - 4822 Volume (68) October 2025 A w 1

19. Ertz, M., Durif, F., & Arcand, M. (2019). A conceptual perspective on
collaborative consumption. AMS Review, 9(1), 27-41.
https://doi.org/10.1007/s13162-018-0121-3

20. Fani, V., Pirola, F., Bindi, B., Bandinelli, R., & Pezzotta, G. (2022). Design
Product-Service Systems by Using a Hybrid Approach: The Fashion Renting Business
Model. Sustainability, 14(9), Article 9. https://doi.org/10.3390/su14095207

21. Foley, R. K. (2010). The Rise of Collaborative Consumption.

22. Fontinha, 1. (2023). The Cinderella Effect: Renting in the Portuguese Fashion
Industry : Exploring Perceptions, Attitudes, and Willingness to Rent Clothing of
Portuguese Consumers Alongside the Moderated-Moderation Effect of Shopping
Motivations and Personal Innovativeness [Universidade Catolica Portuguesa].
https://www.proquest.com/openview/ede47202928aalf328396da408ea4b51/1?pq-
origsite=gscholar&cbl=2026366&diss=y

23. Ganak, J., Chen, Y., Liang, D., Liu, H., & Chi, T. (2020). Understanding US
millennials’ perceived values of denim apparel recycling: Insights for brands and
retailers. International Journal of Sustainable Society, 12(4), 267-290.
https://doi.org/10.1504/1JSSOC.2020.112444

24. Guiot, D., & Roux, D. (2010). A Second-hand Shoppers’ Motivation Scale:
Antecedents, Consequences, and Implications for Retailers. Journal of Retailing,
86(4), 355-371. https://doi.org/10.1016/j.jretai.2010.08.002

25. Hamari, J., Sjoklint, M., & Ukkonen, A. (2016). The sharing economy: Why
people participate in collaborative consumption. Journal of the Association for
Information Science and Technology, 67(9), 2047-2059.
https://doi.org/10.1002/asi.23552

26. Hu, Z.-H., Li, Q., Chen, X.-J., & Wang, Y.-F. (2014). Sustainable Rent-Based
Closed-Loop Supply Chain for Fashion Products. Sustainability, 6(10), Article 10.
https://doi.org/10.3390/su6107063

27. Hwang, J., & Griffiths, M. A. (2017). Share more, drive less: Millennials value
perception and behavioral intent in using collaborative consumption services. Journal
of Consumer Marketing, 34(2), 132-146. https://doi.org/10.1108/JCM-10-2015-1560
28. IMARC Group. (2024). Online Clothing Rental Market Size, Share & Forecast to
2032 (p. 142). Research and Markets.
https://www.researchandmarkets.com/reports/5946739/online-clothing-rental-market-
report-clothing

29. Iran, S., & Schrader, U. (2017). Collaborative fashion consumption and its
environmental effects. Journal of Fashion Marketing and Management: An
International Journal, 21(4), 468-482. https://doi.org/10.1108/JFMM-09-2016-0086
30. Jin, B. E., & Shin, D. C. (2020). Changing the game to compete: Innovations in
the fashion retail industry from the disruptive business model. Business Horizons,
63(3), 301-311. https://doi.org/10.1016/j.bushor.2020.01.004

31. Lang, C., & Armstrong, C. M. Joyner. (2018). Collaborative consumption: The
influence of fashion leadership, need for uniqueness, and materialism on female
consumers’ adoption of clothing renting and swapping. Sustainable Production and
Consumption, 13, 37-47. https://doi.org/10.1016/j.spc.2017.11.005

p{IPA8 DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



F.mlomﬂlg auilui I pgloll aylgall alagl

International Journal on Humanities and Social Sciences

webf:lte:\.lvww:.uohss.com . 1J OHS%
Email:editor@ijohss.com 2025 pgisi  (68) 2asll
ISSN: 2415 - 4822 Volume (68) October 2025 A w

32. Lang, C., Li, M., & Zhao, L. (2020). Understanding consumers’ online fashion
renting experiences: A text-mining approach. Sustainable Production and
Consumption, 21, 132-144. https://doi.org/10.1016/j.spc.2019.12.003

33. Lang, C., & Zhang, R. (2024). Motivators of Circular Fashion: The Antecedents
of Chinese Consumers’ Fashion Renting Intentions. Sustainability, 16, 2184.
https://doi.org/10.3390/su16052184

34. Lawson, S. J., Gleim, M. R., & Hartline, M. D. (2021). Decisions, decisions:
Variations in decision-making for access-based consumption. Journal of Marketing
Theory and Practice, 29(3), 358-374.
https://doi.org/10.1080/10696679.2020.1855990

35. Leal Filho, W., Ellams, D., Han, S., Tyler, D., Boiten, V. J., Paco, A., Moora, H.,
& Balogun, A.-L. (2019). A review of the socio-economic advantages of textile
recycling. Journal of Cleaner Production, 218, 10-20.
https://doi.org/10.1016/j.jclepro.2019.01.210

36. Lee, S. E., Jung, H. J., & Lee, K-H. (2021). Motivating Collaborative
Consumption in Fashion: Consumer Benefits, Perceived Risks, Service Trust, and
Usage Intention of Online Fashion Rental Services. Sustainability, 13(4), Article 4.
https://doi.org/10.3390/su13041804

37. Lee, S. H., & Huang, R. (2020). Exploring the Motives for Online Fashion
Renting: Insights from Social Retailing to Sustainability. Sustainability, 12(18),
Acrticle 18. https://doi.org/10.3390/su12187610

38. Lee, S. H. N., & Chow, P.-S. (2020). Investigating consumer attitudes and
intentions toward online fashion renting retailing. Journal of Retailing and Consumer
Services, 52, 101892. https://doi.org/10.1016/j.jretconser.2019.101892

39. Lessig, L. (2008). Remix: Making Art and Commerce Thrive in the Hybrid
Economy. Bloomsbury Academic. https://doi.org/10.5040/9781849662505

40. McCoy, L., & Chi, T. (2022). Collaborative Consumption: A Study of
Sustainability Presentation in Fashion Rental Platforms. Sustainability, 14(14), Article
14. https://doi.org/10.3390/su14148537

41. McCoy, L., Wang, Y.-T., & Chi, T. (2021). Why Is Collaborative Apparel
Consumption Gaining Popularity? An Empirical Study of US Gen Z Consumers.
Sustainability, 13(15), Article 15. https://doi.org/10.3390/su13158360

42. Mcdowell, M. (2021, July 13). Don’t call it rental: Inside the rebrand for fashion.
Vogue Business. https://www.positiveluxury.com/content/uploads/2021/11/Dont-call-
it-rental-Inside-the-rebrand-for-fashion-Vogue-Business.pdf

43. McNeill, L., & Venter, B. (2019). Identity, self-concept and young women’s
engagement with collaborative, sustainable fashion consumption models.
International Journal of Consumer Studies, 43(4), 368-378.
https://doi.org/10.1111/ijcs.12516

44. Mukendi, A., & Henninger, C. E. (2020). Exploring the spectrum of fashion
rental. Journal of Fashion Marketing and Management: An International Journal,
24(3), 455-469. https://doi.org/10.1108/JFMM-08-2019-0178

p[IRB DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



' alelpiaJlg ayilmi JI pglell ailgall alapll
International Journal on Humanities and Social Sciences
website:www.ijohss.com

Email:editor@ijohss.com 2025 pgiai  (68) 2aal

ISSN: 2415 - 4822 Volume (68) October 2025 A

IJOHS¢
=S

45. Park, H., & Armstrong, C. M. J. (2017). Collaborative apparel consumption in the
digital sharing economy: An agenda for academic inquiry. International Journal of
Consumer Studies, 41(5), 465-474. https://doi.org/10.1111/ijcs.12354

46. Pham, N. T., & Lam, T. (2024). Trade-In Programs in the Fashion Industry: A
Win-Win Sustainability Strategy for Consumers and Brands. Journal of Strategic
Innovation and Sustainability, 19(1), 50-63.

47. Roos, D., & Hahn, R. (2017). Does shared consumption affect consumers’ values,
attitudes, and norms? A panel study. Journal of Business Research, 77, 113-123.
https://doi.org/10.1016/j.jbusres.2017.04.011

48. Savelli, E., Francioni, B., Curina, I., & Cioppi, M. (2024). Promoting access-
based consumption practices through fashion renting: Evidence from lItaly. Journal of
Consumer Marketing, 41(1), 61-77. https://doi.org/10.1108/JCM-02-2023-5843

49. Smith, P. (2023, November 9). Revenue of the rental apparel market worldwide
from 2019 to 2026. Statista. https://www.statista.com/statistics/1195613/rental-
apparel-market-revenue-worldwide/

50. Themadjaja, T. L., & Gunadi, W. (2023). Factors Influencing Indonesian
Consumers’ Behaviour in Fashion Renting. European Journal of Business and
Management Research, 8(5), Article 5. https://doi.org/10.24018/ejbmr.2023.8.5.2067

51. Todeschini, B. V., Cortimiglia, M. N., Callegaro-de-Menezes, D., & Ghezzi, A.
(2017). Innovative and sustainable business models in the fashion industry:
Entrepreneurial drivers, opportunities, and challenges. Business Horizons, 60(6), 759—
770. https://doi.org/10.1016/j.bushor.2017.07.003

52.Tu, J.-C., & Hu, C.-L. (2018). A Study on the Factors Affecting Consumers’
Willingness to Accept Clothing Rentals. Sustainability, 10(11), Article 11.
https://doi.org/10.3390/su10114139

53. WON, J., & KIM, B.-Y. (2020). The Effect of Consumer Motivations on Purchase
Intention of Online Fashion—Sharing Platform. The Journal of Asian Finance,
Economics and Business, 7(6), 197-207.
https://doi.org/10.13106/JAFEB.2020.VOL7.N0O6.197

54. Xu, J., Zhou, Y., Jiang, L., & Shen, L. (2022). Exploring Sustainable Fashion
Consumption Behavior in the Post-Pandemic Era: Changes in the Antecedents of
Second-Hand Clothing-Sharing in China. Sustainability, 14(15), Article 15.
https://doi.org/10.3390/su14159566

55. Yadav, R., & Pathak, G. S. (2016). Young consumers’ intention towards buying
green products in a developing nation: Extending the theory of planned behavior.
Journal of Cleaner Production, 135, 732-7309.
https://doi.org/10.1016/j.jclepro.2016.06.120

56. Zheng, Y., & Chi, T. (2015). Factors influencing purchase intention towards
environmentally friendly apparel: An empirical study of US consumers. International
Journal of Fashion Design, Technology and Education, 8(2), 68-77.
https://doi.org/10.1080/17543266.2014.990059

p[IZB8 DOI: https://doi.org/10.33193/1J0HSS.68.2025.876



